
 

 

 

Synopsis – Masterclass Fair 2018 
 

Entrepreneurship: What’s the buzz about? (11am – 12pm) 

Mr Rick Tay – Deputy Director 

Nanyang Technopreneurship Centre, NTU 

At this seminar, we will review the development of entrepreneurship, the growing global interest in tech 

start-ups, as well as the opportunities that come with it. We will discuss why entrepreneurship is important 

and how it creates value for society, including economic growth for the country, employment for the 

masses, and financial wealth for the entrepreneur. You will learn more about how you can be a part of the 

evolving entrepreneurship community, and how you can prepare yourself to benefit from the 

opportunities that this age of technological disruption presents. 

 

Mid-career professionals: Challenges and Opportunities (11am – 12pm) 

Dr. Guo Lei – Senior Lecturer 

School of Continuing and Lifelong Education, NUS 

A recent pilot study on Singapore mid-career professionals looked into the profiles of displaced PMETs and 

the ones at risk of losing their jobs. The study addressed opportunities and challenges faced by mid-career 

professionals, and identified ways to leverage our national initiatives and schemes to address these 

challenges. 

 

  



 

 

 

Digital Neuromarketing (12pm to 1pm) 

Prof. Gemma Calvert – Professor (Practice) 

Nanyang Business School, NTU 

TBA 

 

The Art of Luxury Experience (12pm to 1 pm) 

Prof. Sonja Prokopec - LVMH Chaired Professor of Luxury Brand Management 

ESSEC Business School 

In Luxury, attention to detail and good customer knowledge are essential. Clienteling efforts are focused 

on customers receiving good, personalized service to create repeat purchases and brand loyalty. Delivering 

luxury service involves many facets; one such facet is storytelling, used to engage the customer and offer 

that personalized engagement.  

Storytelling is a proven way to develop identity, build your client base, and increase sales. Furthermore, 

stories immediately focus engagement, experiences, and emotion - the central tenants to romancing the 

luxury customers of today. 

In this presentation, Prof. Prokopec will share clienteling best practices from the luxury industry, and how 

they can be applied across the industry.  

 

Start With Data Governance (1pm – 2pm) 

Mr Nicholas Tan – Senior Lecturer & Consultant 

Institute of Systems Science, NUS 

‘Data is an asset’ is a common refrain. An asset is a ‘useful or valuable thing’, but how is data that? A 2016 

global data and analytics survey of senior management had 61% respondents indicate their organisations 

were either rarely or somewhat data-driven when it comes to decision-making. Why this dissonance? The 

answer is that data has the potential to be an asset. To realise the potential of data being an asset requires 

understanding how the data is to be used; how the data can be acquired in a useable manner; how insights 

can be derived from the data; and importantly, predicating decision-making on such insights. Data 

governance underpins all these and it is a necessary condition to exploit data assets in the creation of 

business value. 

 

Urban Science: Where Data Science Meets Urban Planning (1pm – 2pm) 

Prof. Ate Poorthuis - Assistant Professor (Humanities, Arts and Social Sciences) 

Humanities, Art and Social Sciences, SUTD 

 

In a world filled with big data and algorithms, we look at the potential use of data science for the public 

good. Specifically, how does the way we understand, plan and govern our city change as a result of all this 

new technology and its associated data and computational methods? 

 



 

 

 

Sustainable Market Leadership: Doing Business in the Sweet Spot (2pm – 3pm) 

Prof. Prem Shamdasani– Academic Director, APEX MBA (English) Program, Assoc Professor  

NUS Business School 

In today’s competitive environment, companies need to prioritize strategies for building brand leadership 

and strengthening customer intimacy in addition to pursuing market share so as to achieve sustainable 

market leadership. Companies that do so are able to mitigate the threats of commoditization and 

disruption and aspire to sustainable and profitable growth. 

 

Design Considerations for Curriculum Leadership (2pm – 3pm) 

Mr Wong Yew Leong – Lecturer 

National Institute of Education 

Curriculum making is a complex endeavor. It demands attention to the needs of multiple stakeholders and 

dynamic situational conditions. Underlying issues can be difficult to identify, multiple options, some of 

which appear inconsistent with one another, often present themselves as possible solutions, and no 

curriculum seems to remain relevant, appropriate, or effective beyond the first few years of its 

implementation. This masterclass demonstrates how adopting a designer’s perspective to curriculum 

making and leadership can be a useful approach for tackling these challenges. 

 

Professional Skills for Life Transformations (4pm – 5pm) 

Dr. Denise Dillon - Head of Academic Group Psychology and Education 

James Cook University 

Often the lines between Guidance and Counselling are blurred, with the terms being used interchangeably. 

However, there lies not only a difference in the terminology, but also the in skills required and career 

opportunities. This masterclass will outline the potential career directions available in the field of Guidance 

and Counselling. Moreover, as a profession that is highly dependent on the quality of human interaction 

and relationships established, challenges faced by graduates will be explored along with insights from 

practicing professionals.   

 

Creating and Sustaining Intrapreneurial Employees (4pm – 5pm) 

Michael Mustafa, Director of MBA Singapore 

PSB / The University of Nottingham 

More and more companies nowadays are looking for innovative ways to respond environmental pressures. 

Accordingly, such firms are becoming interested in the entrepreneurial potential of their employees. Yet a 

particular challenge for such firms, and employees, alike is how to develop and nurture the entrepreneurial 

talent of their employees. This talk intends to delve into what employee intrapreneurial behaviour is, and 

why its relevant for organisations in the global economy. Also, the talk intends to discuss how firms can 

encourage and nurture such behaviours and the challenges they may face in doings so. 


